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Things to Consider

Save time and effort by importing your existing google feeds 
and Product Listing Ad campaigns. Bing will accept your 
google data as is.

Unlike text ads, Product Ads may display multiple offers from 
a single advertiser.  

You should apply the same strategies you typically apply to 
your search and content ad campaigns to your Product Ads 
campaigns, such as setting appropriate location targeting, 
advanced targeting options, and other campaign and ad 
group settings.

The display and placement of Product Ads is determined by 
relevance, bids, click-through rates, and other factors.

Product Feeds

Keep a high-quality feed: fresh, accurate, and comprehensive.

Populate as many attributes as possible for each product 

offer.�&UHDWLYH��FODVVLÀFDWLRQ��DQG�PDWFKLQJ�DUH�DOO�GHWHUPLQHG�
by details in your product feed, so the more information you 
make available, the more likely your Product Ads are to be 
displayed for relevant queries.

List all available products in your feed and ensure that you’re 
NHHSLQJ�VWRFN�DYDLODELOLW\�ÀHOGV�FXUUHQW�

Refresh your feed on a daily basis to keep it accurate.  

Use high-quality images. images must be 220x220 pixels or larger.

Continue testing and optimizing your ad title to ensure it 
looks OK on the search engine results page.  

Continue to test and optimize images that show the product 
in the most relevant way for your customers. The image you’re 
using is easily recognizable as the intended product. 

Test your feed and look at errors as frequently as possible. 
if you’re uploading your feed more than once a day, try to 
review errors with each update to avoid a backlog.

For aggregators: Have a single store and divide each of the 
seller feeds into different catalogs.

Campaigns

Create new campaigns for your Product Ads instead of 
adding Product Ads to existing campaigns to ensure that 
performance statistics for each can be isolated.  

Create more than one ad per ad group. Have multiple ads with 
different promotional text to see which ads are most successful.

Create at least one campaign that targets all products in the 

feed. This helps ensure that products don’t fall through the cracks.

Product AdsBeta

Best Practices
The following best practices are based on advertiser feedback and experiences as they get started 
with and optimize Product Ads.
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Product Targets

Set up your Product Targets by grouping similar product IDs.

,QFOXGH�WHUPV�VSHFLÀF�WR�WKH�SURGXFW�,'V�\RX·YH�JURXSHG�
together. Setting up multiple targets that include the same 
parameters is not recommended unless you’re not able to 
implement narrow targets for some reason. Example:

Not Recommended:

•  Product target 1:  
nike, Womens, Running

•  Product target 2: nike

Recommended:

•  Product target 1:  
nike, Womens, Running

•  Product target 2:  
nike, Mens, Running

Create at least one Product Target that targets all products 

in the feed. This helps ensure that products don’t fall through 
the cracks. Set the bid for this Product Target lower than the 
bids set for the more specialized Product Targets.  

&UHDWH�DGGLWLRQDO�3URGXFW�7DUJHWV�WKDW�LQFOXGH�VSHFLÀF�
brands, product types, or individual products that align with 
your business goals.  

Use different promotional text to highlight unique offers 

and key selling points that apply to all of the Product Targets 
in an ad group. Promotional text increases the ad real estate, 
can help differentiate the ad and capture attention, and has 
been shown to help increase click-through rates.

+DYH�D�QHJDWLYH�NH\ZRUGV�VWUDWHJ\� Although Product Ads use 
Product Targets — rather than keywords — to determine which 
items appear for product-related search queries, you can use 
negative keywords to prevent your products from showing in 
response to irrelevant and/or poor-performing queries.

Budgeting

initially, allocate a similar budget to your Product Ads as 

you would to keywords for those same products. Some 
advertisers have found that allocating 30% of their total 
budget to Product Ads is a good starting point budget.  

Continue to monitor the difference in performance between 

\RXU�WH[W�DGV�DQG�3URGXFW�$GV�RYHU�WLPH� Optimize bids, 
Product Targets, and budgets accordingly.

Text ads and Product Ads have different CPCs, CTRs, and 
conversation rates — so use Bing Ads reports to monitor 

performance and make appropriate optimizations to 
maximize your business goals.

Bidding

Treat Product Ads bids should be similar to keyword bids.

Set your initial Product Target bids to an amount that is 

equal to or greater than your current bids for the keywords 
that most closely correspond to that product or group of 
products. Because Product Ads compete with text ads for 
every query, your bids should be similar to or higher than 
your text ads until click history is established.

As products receive impressions and clicks, you should 
monitor the performance of your Product Targets and adjust 

bids based on performance. You may want to place higher 
bids on the best-performing products to gain impression 
share and maximize the return on your investment. 

5HYLHZ�ORZ�SHUIRUPLQJ�DGV to ensure bids are not limiting  
ad exposure.  

Tracking Success

Just like with text ads, testing is key to long-term success. Test 

GLIIHUHQW�YHUVLRQV�RI�SURPRWLRQDO�WH[W��DOWHUQDWLYH�LPDJHV��
and the granularity of product targets��<RX�PD\�ÀQG�WKDW�
more granular product targets, based on product or business 
goal, perform better. Because SKUs have different margins, 
ROi, COgS, COS patterns, etc., breaking things down can help 
you gain more out of your campaigns.

Track performance using performance reports, including the 
new Product Ads report. You can also use the Product Target 
destination URL for dynamic tracking. Destination URLs per 
Product Target are similar to destination URLs per keyword.


